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MOAB MODEL FOR ADFÆRDSÆNDRING
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Ölander, F., Thøgersen, J., 1995. Understanding of consumer behaviour as a 
prerequisite for environmental protection. Journal of Consumer Policy 18, 317-357.
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EMPOWER THE CONSUMER – AND THE 
CONTEXT

Empower individual consumers – improving their ability to act in a sustainable way

Empower the context – make it easier to act in a sustainable way
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Thøgersen, J., 2005. How may consumer policy empower consumers for 
sustainable lifestyles? Journal of Consumer Policy 28, 143-178.
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Det danske klimamærke
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